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Who We Are

Your Logo

Founded in 2017 as a way to help fund The Duke 
Chronicle, Pitch Story Lab is a band of student 
creatives and full-time marketing professionals 
who help clients transform their vision into a 
story fit for Gen Z audiences.

THE NEXT GENERATION OF STORYTELLERS



What We Do

CONTENT CREATION

Video production, photography, 
graphic and web design, 
copywriting, and more.

CONTENT DISTRIBUTION

SEO, social media content 
calendars, and even influencer 

marketing through our network 
of student trendsetters. 

CONTENT STRATEGY

Everything from social media 
content strategy to insights into 

Gen Z.
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What exactly is the 
purple cow?



Of all these 
frames, which 
strikes you as 
remarkable?



The Landscape
PRE-PANDEMIC

❏ Ads made to be sleek and modern (Apple) or 
highly visual and technically complex (U.S. 
Army)

❏ Emphasis on capturing audience’s attention

❏ “Sell sell sell” agenda



U.S. ARMY
2016

http://www.youtube.com/watch?v=HWdTPOAHAhw


U.S. ARMY
2020

http://www.youtube.com/watch?v=7TprgnuYfyQ


The Landscape
NOW

❏ Resources and funding have been cut

❏ Screen time is through the roof
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How do we create compelling 
marketing campaigns?

In a world without funding and face-to-face communication,



Just look at social media.



FACEBOOK



TIKTOK

https://docs.google.com/file/d/1bvdp3H_7L9R1rd4g3D-7ULVnRTnl05v3/preview


What makes this content 
so popular?

It’s comforting to see ourselves and our worries reflected 

honestly in the content we consume

RELATABLE & AUTHENTIC

In sharing our common stories, we can connect with each 

other even though we’re physically isolated

USES STORYTELLING TO FOSTER COMMUNITY



How can we apply this 
in practice?

Now that we understand what audiences value right now,



Becoming the Purple Cow

Tell stories that you’d be interested in hearing yourself. Make 

sure they feel real and relatable.

CENTER AUTHENTIC STORYTELLING

Acknowledge that trends are ever-changing and dive deep into 

what makes them popular. Don’t assume you know best.

DO YOUR RESEARCH

Leverage your platform to address your audience values, 

whether they’re racial justice, voting, or climate change. Don’t   

be afraid to go out of scope—people want to know you care too. 

REFLECT YOUR AUDIENCE’S VALUES
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STANFORD 
UNIVERSITY

http://www.youtube.com/watch?v=yX_XNFTh-Y4


DUKE FAMILY 
MEDICINE

https://docs.google.com/file/d/1d5pVWZOUb0m5ahtoe496Xi3xLqisEP19/preview


The Lab@Pitch



Reflect Your Audience



❏ Be more than just remarkable
❏ Pay attention to the landscape
❏ Care about your audience and 

they’ll care about you

❏ Always tell a story

Takeaways



Thanks!
CONTACT

Elizabeth Loschiavo
elizabeth.loschiavo@duke.edu

Herleen Kaur
herleen.kaur@duke.edu

Business Inquiries
pitchstorylab.com
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